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Annual Campaign: Status report will be distributed to the Board at the meeting. After 
looking at all the outstanding donations based on LY numbers I believe we will come in 
around $1,840,000 which is $60K off the goal of $1,876,500 (this includes events) It is 
important to note that we have raised $760K for DIP that we cannot show on our books 
until we begin the programs….Bottom line, we will raise $2,600,000 this year, the most in 
many years. If some additional DIP gifts come in we could be higher! 

Sole Sisters: Diane Viton 
The luncheon went off without a hitch, except for the monsoon, the bank robbery that 
closed the Post Road and the police activity that closed 95. All of which occurred that 
morning creating a bit of an obstacle course getting to Greenwich Country Club! 
 
We sold approximately 385 tickets and had a wonderfully full room of attendees despite 
some of the arrival issues. Gretchen Carlson delivered a powerful speech that people are 
still talking about. She addressed some aspects of her sexual harassment lawsuit against 
Fox News and it spurred many conversations among the attendees about their own 
experiences. 
 
The total amount raised was $229,595, $27,765 over budget! Corporate sponsorship was 
strong and we were able to keep some expenses under budget. One large expense that we 
have been able to avoid in recent years was valet service. Due to a change in club policy we 
had to hire a valet service for $6,060, however the weather was so awful that we surely 
would have needed the service this year anyway. 
 
Saks was an active sponsor and created a connection of the Sole Sisters to their shoe 
designer of the moment, Alexandre Birman. Saks sponsored the shoe cam at the event, 
created a meet & greet afternoon lunch (pre-Sole Sisters luncheon) to meet the designer 
the week before and gave each attendee a key that possibly opened a box at the store to 
win a pair of shoes. They also provided some decorative props as well that really took the 
decor up a notch. We hope to continue this partnership. 
 
In addition to Saks corporate sponsorship included TD Bank, Acxiom, Berkshire Hathaway 
HomeServices New England Properties, as well as in kind donations of wine from Deutsch 
Family Wine & Spirits and giveaways from Salty Bath. 
 
The vendor boutique continued to be a draw and the vendors donated $10,770 which 
included vendor fees and 20% of vendor sales. This is slightly under the budget number, 
but on par with other years (except last year). 
 
We honored two new lifetime Sole Sisters, Jan Marchand and Jill Weiner. Karen Keegan & 
David Rabin both explained the local needs that the United Way fills. A video with Patricia 
Chan, a domestic abuse survivor and single mom, gave testimony to how she was directly 



affected and helped by the United Way.  
 
All in all it was another successful Sole Sisters luncheon, both for the attendees and the 
Greenwich United Way! 

Golf: Heidi Nolte 

A total of 68 golfers participated in this inaugural event.  The course was in excellent 
condition and the weather was co-operative.  Michael Breed, of the Golf Channel, provided 
short game tips prior to the tee time.  After golf, a live auction was held and 3 wonderful 
items were presented and raised $7,000.  The final activity of the evening was a paddle 
raise resulting in $19,000. 

The main event sponsors were: 

 Morgan Stanley (Carl Higbie – Financial Advisor),Dennis & Karen Keegan, Newmark 
Grubb Knight Frank, Bunting & Somma (Private Wealth Advisory Arm of Ameriprise), Little 
Pub 

Additionally there were 22 tee hole sponsors (@$250) and 4 green sponsors (@$500). 

A profit of $42,000 is anticipated pending the final bill from Stanwich. 

Comedy Night: Save the Date October 13, 2017 

DIP: Ken Mifflin 

Updated from last month…. We continue to make good progress with our Direct Impact 
Programs fundraising effort, and have now transitioned to a new phase of activity which is 
focused on reaching out to new groups of potential donors while continuing to solicit 
prospective donors already in our pipeline. Our recently completed initial phase of 
fundraising (September 2016 through March, 2017) focused on a series of nine small group 
dinners and cocktail parties, supplemented by dozens of individual solicitations. At this 
point (May 10th), we have commitments from 28 donors totaling just over $760K, 
representing nearly one third of the funds required to cover the first three years of Direct 
Impact operations. These commitments are very evenly distributed across the three 
programs with respect to the percentage of funds needed in each area. The overall 
percentage of these commitments that represent a shift in funds from our traditional 
community investment fundraising efforts appears to be very reasonable at approximately 
15%. If success rates and average giving levels continue at the current pace, we estimate 
that prospective donors currently in our pipeline could roughly be projected to pledge an 
additional one third of the required funds (though this kind of estimate obviously carries a 
very high degree of uncertainty). 

Our current and hopefully final phase of fundraising activity, which we are anxious to 
complete as soon as possible, will continue the individual solicitation process while seeking 



“breakthroughs” to achieve our targets in each of the three Direct Impact areas. We have 
learned that our message in each area resonates with donors, and that the key is “getting 
the right people in the room” (the best prospects are community-minded people that have 
some knowledge of the relevant area). We intend to broaden our appeal to identify 
attractive prospects but to do so in a way that is still narrowly targeted to appeal 
individually to potential major donors. Our concept for doing this began with HSTS – we 
held a breakfast session on May 9th at AQR Headquarters (thanks, Nisha!) featuring major 
donor Phil Hadley and our launch partner Department of Human Services Commissioner 
Dr. Alan Barry. The presentations were very well-received, and even though in-person 
turnout was small, the session has already generated a number of referrals and separate 
meetings with new prospects. In addition, we are making a recorded version of the session 
available through an online link to support future solicitations. With respect to the Youth 
program, Board Member Frank Carpentieri now will be taking the lead on developing 
potential “breakthrough” ideas. 

Marketing/PR: Sarah Bamford 

Right now I'm working on getting photos and press release out with news about Sole 
Sisters and the Golf Event. I'm also working with Greenwich Jr United Way to promote their 
fundraiser for The Undies Project. We have the Reading Champions volunteer tea and 
certificate ceremonies coming up. Next I'll start pushing out the testimonial video with a 
release for end of Annual Campaign. Last week we sent out a release for the building sale 
and Rotary grant.  

  


